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World Financial Center, 200 Liberty Street, New York, NY 10281

Dear Reader

On a beautiful late spring alternoon, twenty-five years ago, two young men eraduated
from the same college. They were very much alike, these two young men
better the

1 average students, both were personable and both
arc \ I

Both had been

as young college graduates

led with ambitious dreams for the future

Recently, these men returned to their college for their 25th reunion

They were still very much alike. Both were happily married. Both had three children
it t d

t d out, had gone to work for the same Midwestern service company after
graduation, and were still there.

But there a difference. One of the men was manager of a small department of that

TWO YOUNG MEN“NEJUSP SN JSI
REKLAMA HISTORIE. VYD LALA

1 MILIARDU USD

ance to business-minded people, no matter where it comes from
>, bul any 1

1

NOt Just Stocks

ind everything in the whole, fast-moving world of business... The

irnal gives you all the business news you need when you need it

looking at page one of the Journal, the best-read front page i

combi

es all the important news of the day with in-depth feature reporting
ase of busin ews 15 covered. I see articles on new taxes, Far |

Eastern markets,
ts, heare developments, politics. [ see major stories from Washin
Berlin, Tokyo, Latin Americ

I see item after item that can affect you, your job, your

business torece

gton,

And there is page after page inside the Journal, filled with fascinating and significant
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Response rate  Telemarketing

Telemarketing 11,7% Direct Mailing
Direct Mailing 5,8% SMS
SMS 15,9% 8,0% 3,4%
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